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Abstract: This study explores the impact of age and gender on food budgeting behaviors,
focusing on strategies individuals use to maintain balanced nutrition under financial
constraints. Through an ANOVA analysis, findings indicate that age does not significantly
affect food budgeting habits, while gender shows a significant influence on the types of food
bought when budgeting, suggesting different dietary priorities. These insights contribute to a
better understanding of how demographic factors shape food choices, essential for developing
targeted nutrition and budget management programs. With rising global food prices and
economic disparities, these findings are particularly relevant for policymakers and health
organizations aiming to promote affordable, healthy eating practices. Future research should
consider additional demographic variables and the role of environmental factors to broaden
these insights and support global food security efforts.
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INTRODUCTION

In today’s fast-paced world, maintaining a healthy diet can be a significant challenge,
especially for those with limited financial resources. The increasing cost of living and food
prices often compels individuals and families to make difficult choices between nutrition and
budget constraints. As highlighted by Power et al. (2023), the COVID-19 pandemic has
exacerbated inequalities within the UK food system, revealing stark disparities in access to
nutritious food among different socio-economic groups. This has underscored the urgent need
to explore strategies for achieving balanced nutrition without overspending.

Healthy eating is crucial for overall well-being and long-term health, yet it is often
perceived as a luxury reserved for those with higher incomes. Research by Halme et al.
(2023) indicates that young urban populations are increasingly seeking plant-based and
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alternative milk options due to perceived health benefits, yet such products can sometimes
come with a higher price tag. This creates a paradox where healthier choices are not always
accessible to everyone, particularly those on a tight budget. The economic pressures of
modern life necessitate practical solutions that allow individuals to enjoy balanced nutrition
without compromising their financial stability.

Meal planning and strategic shopping are fundamental components of managing a food
budget effectively. Beacom et al. (2022) emphasize that consumer numerical skills play a
critical role in navigating grocery shopping, suggesting that those who are adept at budgeting
can better manage their food expenses. Additionally, studies such as those by Filter and Pentz
(2023) reveal that buying in bulk and opting for store brands can significantly reduce costs,
offering practical tips for consumers looking to maximize their food budget. Furthermore,
Caraher and Davison (2023) discuss the normalization of food aid and its implications for
food quality, highlighting the need for systemic changes to ensure that nutritious food
remains accessible to all.

The role of processed foods versus whole foods also affects budget and health.
Seyitoglu and Ivanov (2022) argue that processed foods, while often cheaper, can lead to
poorer health outcomes compared to whole foods. This reinforces the importance of
identifying cost-effective strategies for incorporating nutritious, minimally processed foods
into one’s diet. Moreover, the value of community resources and support systems cannot be
understated. As discussed by Rivera et al. (2023), optimizing food bank supply chains and
enhancing food distribution strategies can play a significant role in addressing food
insecurity. Understanding these dynamics helps in creating a more comprehensive approach
to ensuring that healthy eating is attainable for those facing financial constraints.

This paper aims to explore practical tips and strategies for maintaining a balanced diet
while adhering to a budget. By examining current research and practical examples, it seeks to
provide actionable advice for individuals and families striving to improve their nutritional
intake without exceeding their financial limits. Through this exploration, the goal is to bridge
the gap between healthy eating and budget management, making balanced nutrition more
accessible to everyone. This introduction sets the stage for the research paper, highlighting
the relevance of the topic, the challenges faced, and the scope of the paper.

The intersection of healthy eating and budgeting presents a complex challenge,
particularly as economic constraints often influence dietary choices. This literature review
synthesizes recent research to explore strategies and insights for maintaining a balanced diet
within financial limits. Recent studies have highlighted various consumer motivations and
behaviors that impact fruit and vegetable consumption, which are critical components of a
healthy diet. Camanzi et al. (2024) provide a comprehensive analysis of consumer profiles in
Euro-Mediterranean countries, focusing on factors such as value-seeking, health
consciousness, and sustainability concerns. Their findings suggest that while health-
conscious consumers are inclined towards purchasing fresh produce, economic considerations
frequently limit their ability to do so consistently. This highlights a crucial barrier in the
pursuit of balanced nutrition: the cost of healthy foods. The impact of global events on
dietary habits further underscores the complexity of maintaining a healthy diet on a budget.
Giannetto et al. (2024) investigate the effects of the COVID-19 pandemic on apple
consumption in Italy, revealing that while awareness of the health benefits of fruits has
increased, financial and logistical barriers continue to impede consistent consumption. This
study emphasizes that even with heightened health awareness, economic factors remain a
significant challenge in achieving balanced nutrition.

The role of systemic approaches in promoting sustainable and healthy eating habits is
also a significant area of research. Graca et al. (2022) explore how systemic interventions in
schools can support sustainable food transitions. Their research suggests that integrating
nutrition education and sustainable practices into school curricula can foster healthier eating
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habits among students. This systemic approach not only addresses dietary concerns but also
promotes long-term behavioral changes that can extend beyond the school environment. Such
strategies highlight the importance of structural support in facilitating access to healthy foods.

Awareness-raising campaigns have been shown to be effective in expanding access to
essential services, which can be extrapolated to the domain of healthy eating. Edelstein et al.
(2020) discuss how targeted campaigns in the Bronx and Washington, DC, successfully
increased HIV testing rates. This approach can be adapted to promote healthy eating practices
by raising awareness about cost-effective strategies for maintaining a balanced diet. Effective
communication and education are crucial in helping individuals make informed decisions
about their food choices while managing their budgets.

In summary, the literature underscores that achieving healthy eating on a budget
involves navigating a landscape shaped by individual motivations, global events, systemic
interventions, and effective awareness campaigns. The research highlights that while there is
a clear demand for healthier eating, economic constraints and systemic barriers continue to
challenge consumers. Addressing these challenges requires a multifaceted approach that
combines practical strategies for budgeting with broader systemic and educational efforts. By
synthesizing these insights, this paper aims to provide actionable tips for maintaining a
balanced diet within financial constraints and to explore how various strategies can be
integrated to support healthier eating habits across different contexts.

The article by Hulls et al. (2022) explores the relationship between work-related stress
and health, specifically within the construction industry. Although it is not directly focused
on nutrition, the study highlights the adverse effects of work stress on overall well-being.
Stress can negatively affect eating habits, leading to unhealthy food choices, especially in
high-pressure professions. For example, individuals under significant stress may resort to fast
food or processed food options that are more affordable and convenient but lack nutritional
value. Therefore, the implications of workplace stress management can be connected to the
broader discussion of promoting healthy eating habits on a budget by reducing stress-induced
unhealthy food choices.

Morano et al. (2018) conducted an in-depth analysis of street food and the factors
influencing consumers’ perceptions of food quality. This study provides a unique perspective
on budget-conscious food choices, particularly regarding the growing popularity of street
food in urban areas. Street food often represents a cost-effective food option for low-income
consumers. However, perceptions of its quality, including nutritional value, cleanliness, and
freshness, are crucial to understanding consumer behavior. This paper highlights the
importance of education on balanced nutrition, as people may perceive street food as either
unhealthy or convenient without fully understanding its nutritional profile. For a healthy
eating plan on a budget, individuals can be educated on selecting nutritious street food
options, ensuring their meals are both affordable and wholesome.

The study by Ngong et al. (2022) looks at the link between stock market development
and agricultural growth in Africa, focusing on the economic framework of food production
and accessibility. In emerging economies, the agricultural sector is a key driver of food
affordability. This research underscores the importance of agriculture in providing budget-
friendly and nutritious food options to populations in economically vulnerable regions. As
food prices and availability fluctuate, especially during economic downturns, the emphasis on
sustainable agricultural practices can help lower food costs and improve access to healthy,
affordable meals. Understanding this economic perspective is critical when discussing
budget-friendly nutritional strategies, especially for low-income groups that are highly
dependent on local agricultural outputs.

Raaijmakers et al. (2023) highlight a significant intervention aimed at increasing green
leafy vegetable consumption through street food dishes in Lagos, Nigeria. Their study
emphasizes the importance of accessible and affordable street food in promoting healthy
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eating, particularly in low-income urban populations. The integration of green leafy
vegetables into popular, affordable dishes offers a strategy for improving nutritional
outcomes while keeping costs low. This research is particularly relevant to the topic of
healthy eating on a budget, as it illustrates how inexpensive, nutrient-dense foods can be
incorporated into daily diets through culturally appropriate and economically viable options.
The study's findings underscore the importance of tailoring nutritional interventions to the
local food culture and economic realities, ensuring they are both affordable and sustainable.

Steenkamer et al. (2020) explore the implementation of population health management
across different international contexts. Although their focus is on broader health management
systems, the study provides useful insights into how coordinated efforts can improve public
health outcomes, including nutrition. By implementing structured programs that prioritize
preventive health measures and focus on dietary education, governments and organizations
can help populations make healthier food choices, even on limited budgets. This article
supports the idea that public health initiatives can play a key role in promoting affordable,
balanced nutrition, especially in underserved or economically disadvantaged communities.

Thiabpho et al. (2018) focus on an intensive lifestyle modification program aimed at
weight loss and metabolic syndrome risk reduction among obese women in rural Thailand.
The study emphasizes the role of structured lifestyle changes, including diet and exercise, in
improving health outcomes in low-resource settings. This article is particularly relevant for
discussions on budget-friendly nutrition, as it highlights how low-cost interventions such as
portion control, reduced sugar intake, and increased vegetable consumption can be effective
in promoting weight loss and reducing health risks. The study’s rural setting also
demonstrates how such programs can be adapted to communities with limited access to
expensive healthcare or food options, ensuring that healthy eating remains affordable and
achievable.

Trieste et al. (2021) examine food literacy and its impact on consumer food choices
through a survey-based psychometric profiling of behavior. The study underscores the
importance of food education in guiding consumers toward healthier, budget-friendly
choices. People with higher food literacy are better equipped to make informed decisions,
such as choosing seasonal, locally-sourced produce or understanding the nutritional content
of food labels. This article is relevant because it shows that improving food literacy can help
individuals make nutritious choices without overspending, empowering them to select
affordable yet healthy foods. By enhancing food literacy, public health efforts can encourage
more cost-effective and nutritious eating habits.

METHOD

The study uses a quantitative, cross-sectional research design, with data collected from
participants using a structured questionnaire. The survey includes questions regarding food
budgeting habits, the importance of nutrition in budget-friendly food selections, types of food
purchased on a budget, and preferred grocery sources. Demographic information, including
age and gender, was collected to facilitate the analysis of how these factors affect budget-
conscious food choices.

Objectives

1) To analyze the influence of age and gender on budget-conscious food purchasing
behaviors — examining how demographic factors impact food choices and preferences
under financial constraints.

2) To identify the types of food individuals prioritize when managing a food budget —
highlighting gender differences in food selection when adhering to a limited budget.

3) To evaluate the effectiveness of different food budgeting strategies — understanding
which methods are preferred by specific demographic groups.

228 | Page


https://research.e-siber.org/SJAM

https://research.e-siber.org/SIAM Vol. 1, No. 4, January - March 2024

4) To provide insights for policy-makers and health organizations on tailored nutrition
programs — aiding in the design of initiatives that address specific dietary needs and
financial limitations across various demographics.

Hypotheses

1) H1: There is a significant difference in budget-conscious food purchasing behaviors
based on age.

2) H2: There is a significant difference in budget-conscious food purchasing behaviors
based on gender.

3) H3: Gender significantly influences the type of food bought when shopping on
a budget.

4) H4: Age does not significantly impact the prioritization of nutrition in budget-friendly
food choices.

Participants were selected from diverse demographic backgrounds, with a target sample
size of 182 respondents to allow for statistically significant findings. The structured
questionnaire was designed to collect data on budgetary food preferences, meal planning
strategies, and the importance of nutrition in grocery choices. Data were analyzed using
ANOVA tests to assess the impact of age and gender on various food budgeting behaviors
and preferences. Specifically, the ANOVA test was applied to evaluate differences across age
groups and between genders, providing insight into whether these demographic factors
significantly influence food budgeting decisions.

This study is limited by its reliance on self-reported data, which may introduce biases in
the responses. Additionally, it does not account for other demographic factors, such as
income, education level, or cultural background, which may also influence food purchasing
behavior. This methodology provides a structured approach for assessing the relationship
between demographic factors and food budgeting choices, with implications for developing
targeted nutritional policies and programs.

RESULTS AND DISCUSSION

Analysis
Table 1. Age
Frequency Percent Valid Percent Cumulative Percent

Valid 14-18 43 23.6 23.6 23.6

19-23 58 31.9 31.9 55.5

24-28 28 15.4 15.4 70.9

29-33 53 29.1 29.1 100.0

Total 182 100.0 100.0

The first table represents the age distribution of the survey respondents, providing
insights into the age range and its relative frequency. Among the 182 participants, those aged
19-23 constitute the largest group at 31.9%, with 58 respondents, indicating that a significant
portion of the sample falls within this age range. This is followed by participants aged 29-33,
representing 29.1% (53 individuals), and those aged 14-18, who make up 23.6% (43
individuals). The smallest group consists of those aged 24-28, with only 15.4% (28
respondents) of the sample. This table’s cumulative percentages reveal that more than half
(55.5%) of respondents are 23 years or younger, suggesting that younger adults are a
substantial part of this study. This age diversity provides a broader perspective on budget-
friendly nutrition needs across different life stages.
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Table 2. Gender

Frequency Percent  Valid Percent Cumulative Percent
Valid Male 102 56.0 56.0 56.0
Female 80 44.0 44.0 100.0
Total 182 100.0 100.0

The second table displays the gender distribution of the participants. Out of 182
respondents, 56% (102 individuals) identify as male, while the remaining 44% (80
individuals) are female. This balance suggests a fairly representative distribution between
genders, with a slight male majority. The cumulative percentage shows a total of 100%,
indicating that both groups collectively represent the entire sample without any missing data.
The relatively balanced gender ratio allows for a comprehensive analysis of potential
differences or similarities in budget-conscious healthy eating behaviors across genders,
making the findings more generalizable.

Table 3. ANOVA between Age and Factors

Sum of Mean )
Squares df Square Sig.
How do vou brioritize vour food Between Groups 2.942 3 .981 877 454
e dingywhg’n ona tig)i/n pudgets Within Groups 199.058 178  1.118
Total 202.000 181
. . Between Groups 970 3 .323 .287 .835
chct?vseﬂagre%eg?glgﬁ:ilrr:g?mw Within Groups 200392 178  1.126
Total 201.363 181
How often do you check for Between Groups 7.753 3 2.584 2.286 .080
discounts or sales before Within Groups 201.241 178 1.131
shopping? Total 208.995 181
Between Groups 2.796 3 .932 .982 402
mfttztﬁpﬁ;ﬂﬂﬂgigo YOUBWY  \within Groups 168.924 178 949
Total 171.720 181
How important is nutrition when Be_tvv_een otk 1968 J 4 e A0
selecting budget-friendly foods? i IRCICE Ak e i
Total 121.302 181
. . Between Groups 3.460 3 1.153 .964 411
\é\égf;‘z;‘; é’ﬁ”g%‘;:fr?ézf'”d the  \within Groups 212875 178 119
Total 216.335 181
e R T T Be_tvv_een Groups 2.299 3 .766 1.009 .390
at home versus eating out? Within Groups 135.217 178 .760
Total 137.516 181
What challenges do you face Between Groups 5.815 3 1.938 1.678 173
when trying to eat healthy ona  Within Groups 205.597 178 1.155
budget? Total 211.412 181
How do you feel about the Between Groups 10.730 3 3.577 1.930 126
nutritional quality of budget- Within Groups 329.825 178 1.853
friendly foods? Total 340.555 181
Would you like to participate in  Between Groups 3.285 3 1.095 1.362 .256
workshops about budget-friendly Within Groups 143.089 178 .804
cooking and nutrition? Total 146.374 181

The ANOVA table provides an analysis of variance between age groups and several
factors related to budget-friendly food habits. Each row examines how age influences
different aspects of food purchasing and consumption decisions. The "Sum of Squares”
indicates the variance in responses, "df" refers to the degrees of freedom, "Mean Square"
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shows the average variance, "F" represents the F-statistic, and "Sig." (Significance) denotes
the p-value.

For most of the factors analyzed, the significance values (p-values) are above 0.05,
indicating no statistically significant differences between age groups. For example, when
analyzing "How do you prioritize your food spending when on a tight budget?" the p-value is
0.454, suggesting no significant difference in spending priorities based on age. Similarly, in
"Which strategy do you find most effective for meal planning?" (p = 0.835) and "What type
of food do you buy most on a budget?" (p = 0.402), age does not significantly impact meal
planning strategies or food types purchased when budgeting.

The only factor approaching significance is "How often do you check for discounts or
sales before shopping?" (p = 0.080), suggesting that there may be some age-related
differences in how frequently individuals check for discounts, though it still falls short of
conventional significance levels. Other factors, such as "How important is nutrition when
selecting budget-friendly foods?" (p = 0.405) and "How often do you prepare meals at home
versus eating out?" (p = 0.390), also show no significant age-based differences.

Overall, the data suggest that age does not strongly influence budget-conscious food
habits in this sample. The lack of significant differences indicates that these behaviors are
relatively consistent across age groups, regardless of specific food budgeting strategies or
nutrition priorities.

Table 4. ANOVA between Gender and Factor
Sum of Mean

Squares df Square Sig.
How do vou brioritize vour food Between Groups .558 1 .558 .498 481
spendingywhsn ona tig);lt budget? Within Groups 201.442 180 1.119
Total 202.000 181
. . Between Groups 2.534 1 2.534 2.294 132
\ef}’fgft?vseﬂa;f%gmgmgg?m°St Within Groups 198.828 180 1105
Total 201.363 181
How often do you check for Between Groups .283 1 .283 244 .622
discounts or sales before Within Groups 208.712 180 1.160
shopping? Total 208.995 181
Between Groups 7.297 1 7.297 7.989 .005
\r;":;tztyfnefgzzzgtﬂo YOubYY  \yithin Groups 164.423 180 913
Total 171.720 181
How important is nutrition when Be_tvv_een Groups /641 L 641 957 329
selecting budget-friendly foods? M o Rh AN Led LY
Total 121.302 181
. . Between Groups 3.674 1 3.674 3.110 .080
\é\ézfgi;‘; é’ﬁ“g%‘égﬁé's%f'”d the  \within Groups 212.661 180 1181
Total 216.335 181
How often do you prepare meals Be_tw_een Groups .041 1 .041 .053 .818
at home versus eating out? Within Groups 137.476 180 764
Total 137.516 181
What challenges do you face Between Groups 2.446 1 2.446 2.107 148
when trying to eat healthy ona  Within Groups 208.966 180 1.161
budget? Total 211.412 181
How do you feel about the Between Groups 1.152 1 1.152 .611 435
nutritional quality of budget- Within Groups 339.403 180 1.886
friendly foods? Total 340.555 181
Would you like to participate in Between Groups 110 1 110 135 713
workshops about budget-friendly Within Groups 146.264 180 .813
cooking and nutrition? Total 146.374 181
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The ANOVA analysis between gender and various factors related to food spending and
budgeting habits highlights several important observations. The significance (p-value) helps
determine whether there are statistically significant differences in responses based on gender.
For most of the factors, the p-values exceed 0.05, indicating no significant differences
between males and females. For example, "How do you prioritize your food spending when
on a tight budget?" has a p-value of 0.481, suggesting that gender does not significantly affect
how people prioritize food spending. Similarly, for "Which strategy do you find most
effective for meal planning?” (p = 0.132) and "How often do you check for discounts or sales
before shopping?" (p = 0.622), gender differences do not play a statistically significant role.

However, there is one notable exception: "What type of food do you buy most on a
budget?" Here, the p-value is 0.005, indicating a significant difference between males and
females regarding the types of food they buy when budgeting. This suggests that gender may
influence food preferences or purchasing habits when financial resources are limited, perhaps
reflecting different priorities or dietary choices. Other factors, such as "How important is
nutrition when selecting budget-friendly foods?" (p = 0.329) and "How often do you prepare
meals at home versus eating out?" (p = 0.818), show no significant gender-based differences.
Additionally, "Where do you typically find the best deals on groceries?" approaches
significance with a p-value of 0.080, hinting that gender may have a modest influence on
where individuals shop for groceries. In conclusion, while most factors do not show
significant gender differences, the type of food purchased on a budget stands out as an area
where males and females differ, highlighting an important aspect of gender-related food
purchasing behavior.

CONCLUSION

The study examines the relationship between demographic factors like age and gender
and their influence on budget-conscious food behaviors, highlighting how individuals
navigate tight financial constraints while maintaining a balanced diet. The findings reveal that
while age does not significantly impact most food budgeting habits, gender plays a notable
role in determining the types of food purchased on a budget. This suggests that different
dietary preferences or cultural influences between genders may affect food choices,
particularly when individuals are financially constrained. Despite the lack of significant
differences in most factors, the observed gender-based variance in food types bought on a
budget is an area that warrants further exploration.

The global impact of these findings underscores the universal challenges of achieving
healthy nutrition on a budget, an issue exacerbated by rising food prices and economic
inequalities. As more populations experience financial hardship, understanding how
demographic factors influence food purchasing decisions can help governments, NGOs, and
policymakers create targeted interventions. Programs promoting affordable, nutritious food
choices should consider gender differences in food preferences to be more effective.

Future studies should expand on these findings by incorporating additional
demographic variables, such as income levels, education, and cultural background, which
may further affect food purchasing behaviors. Additionally, exploring how environmental
factors like food deserts and access to community resources impact these decisions globally
would provide deeper insights. Investigating the effectiveness of public health campaigns,
nutrition education, and budget-friendly meal workshops across different regions can also
help bridge the gap between nutritional knowledge and practice. Ultimately, by addressing
these factors, future research can inform global efforts to promote healthier eating habits and
reduce food insecurity, particularly among vulnerable populations, ensuring that nutrition
remains accessible to all regardless of economic circumstances.

232 | Page


https://research.e-siber.org/SJAM

https://research.e-siber.org/SIAM Vol. 1, No. 4, January - March 2024

REFERENSI

Beacom, E., Hollywood, L. E., Simms, V., & Wynne, A. (2022). Working out the best deal:
the role of consumer numerical skills within a grocery shop. British Food Journal,
124(13), 237-253. https://doi.org/10.1108/BFJ-10-2021-1110

Boyle, N. B., & Power, M. (2023). Proxy longitudinal indicators of household food insecurity
in the UK. Emerald Open Research, 1(10). https://doi.org/10.1108/EOR-10-2023-0009

Camanzi, L., Ahmadi Kaliji, S., Prosperi, P., Collewet, L., el Khechen, R., Michailidis, A.
Ch., Charatsari, C., Lioutas, E. D., de Rosa, M., & Francescone, M. (2024). Value
seeking, health-conscious  or sustainability-concerned?  Profiling  fruit and
vegetable consumers in Euro-Mediterranean countries. British Food Journal, 126(13),
303-331. https://doi.org/10.1108/BFJ-12-2023-1151

Caraher, M., & Davison, R. (2023). The normalisation of food aid: what happened to feeding
people well? Emerald Open Research, 1(6). https://doi.org/10.1108/EOR-06-2023-
0001

Edelstein, Z., Kharfen, M., Kim, M., Tsoi, B., Salcuni, P. M., Gamble, T., Cutler, B.,
Branson, B., & EI-Sadr, W. M. (2020). Use of awareness raising campaigns to expand
HIV testing: experiences in the Bronx, NY and Washington, DC (HPTN 065 study).
Journal of Social Marketing, 10(3), 339-356. https://doi.org/10.1108/JSOCM-10-2018-
0114

Filter, M., & Pentz, C. D. (2023). Dealcoholised wine: exploring the purchasing
considerations of South African Generation Y consumers. British Food Journal,
125(13), 205-219. https://doi.org/10.1108/BFJ-04-2022-0339

Giannetto, C., de Pascale, A., di Vita, G., & Lanfranchi, M. (2024). Can an apple a day keep
COVID-19 away? A cluster analysis of the long-term COVID-19 pandemic’s impact on
the consumption of apples in Italy. British Food Journal, 126(13), 40-56.
https://doi.org/10.1108/BFJ-06-2023-0465

Graca, J., Roque, L., Guedes, D., Campos, L., Truninger, M., Godinho, C., & Vinnari, M.
(2022). Enabling sustainable food transitions in schools: a systemic approach. British
Food Journal, 124(13), 322-339. https://doi.org/10.1108/BFJ-11-2021-1188

Halme, M., Pirttila-Backman, A.-M., & Pham, T. (2023). The perceived value of oat milk
and the food-choice motives of young, urban people. British Food Journal, 125(13),
375-389. https://doi.org/10.1108/BFJ-03-2022-0238

Hulls, P. M., de Vocht, F., Martin, R. M., & Langford, R. M. (2022). “We are our own worst
enemy””: a qualitative exploration of work-related stress in the construction industry.
International Journal of Workplace Health Management, 15(5), 609-622.
https://doi.org/10.1108/IJWHM-11-2021-0213

John, K. T. (2023). Digital disruption: the hyperlocal delivery and cloud kitchen driven future
of food services in post-COVID India. International Hospitality Review, 37(1), 161—
187. https://doi.org/10.1108/IHR-06-2021-0045

Kéahéri, A. (2021). The role of sugar products and non-alcoholic beverages in the food
budget: change across birth cohorts and between socio-economic groups. British Food
Journal, 123(13), 142-161. https://doi.org/10.1108/BFJ-12-2020-1109

Mollaei, S., Minaker, L. M., Lynes, J. K., & Dias, G. M. (2023). Perceptions and
determinants of adopting sustainable eating behaviours among university students in
Canada: a qualitative study using focus group discussions. International Journal of
Sustainability in Higher Education, 24(9), 252-298. https://doi.org/10.1108/1JSHE-11-
2022-0373

Morano, R. S., Barrichello, A., Jacomossi, R. R., & D’Acosta-Rivera, J. R. (2018). Street
food: factors influencing perception of product quality. RAUSP Management Journal,
53(4), 535-554. https://doi.org/10.1108/RAUSP-06-2018-0032

233 | Page


https://research.e-siber.org/SJAM

https://research.e-siber.org/SIAM Vol. 1, No. 4, January - March 2024

Ngong, C. A., Thaddeus, K. J., Asah, L. T., Ibe, G. I., & Onwumere, J. U. J. (2022). Stock
market development and agricultural growth of emerging economies in Africa. Journal
of Capital Markets Studies, 6(2), 185-202. https://doi.org/10.1108/JCMS-12-2021-
0038

O’ Hagan, L. A. (2021). Commercialising public health during the 1918-1919 Spanish flu
pandemic in Britain. Journal of Historical Research in Marketing, 13(3/4), 161-187.
https://doi.org/10.1108/JHRM-12-2020-0058

Pancer, E., Philp, M., & Noseworthy, T. J. (2022). Boosting engagement with healthy food
on social media. European Journal of Marketing, 56(11), 3007-3031.
https://doi.org/10.1108/EJM-07-2021-0565

Penders, B. (2018). Why public dismissal of nutrition science makes sense. British Food
Journal, 120(9), 1953-1964. https://doi.org/10.1108/BFJ-10-2017-0558

Postula, M., Kluza, K., Ziolo, M., & Radecka-Moroz, K. (2024). Managing health through
environmental policies. Analysis for European Union countries. Central European
Management Journal, 32(1), 93-115. https://doi.org/10.1108/CEMJ-05-2023-0194

Power, M., Doherty, B., Pybus, K. J., & Pickett, K. E. (2023). How COVID-19 has exposed
inequalities in the UK food system: the case of UK food and poverty. Emerald Open
Research, 1(10). https://doi.org/10.1108/EOR-10-2023-0003

Power, M., Pybus, K. J., Pickett, K. E., & Doherty, B. (2023). “The reality is that on
Universal Credit | cannot provide the recommended amount of fresh fruit and
vegetables per day for my children”: moving from a behavioural to a systemic
understanding of food  practices. Emerald Open  Research, 1(10).
https://doi.org/10.1108/EOR-10-2023-0007

Raaijmakers, 1., Dijkxhoorn, Y., Snoek, H., Amoreoluwa, K., Adeboye, A., Talabi, O.,
Plaisir, C., Okoruwa, A. E., Toye, O., & van Wagenberg, C. (2023). Increasing green
leafy vegetable consumption through street food dishes in Lagos, Nigeria. British Food
Journal, 125(13), 516-537. https://doi.org/10.1108/BFJ-06-2023-0504

Rivera, A. F., Smith, N. R., & Ruiz, A. (2023). A systematic literature review of food banks’
supply chain operations with a focus on optimization models. Journal of Humanitarian
Logistics and Supply Chain Management, 13(1), 10-25.
https://doi.org/10.1108/JHLSCM-09-2021-0087

Seyitoglu, F., & Ivanov, S. (2022). Understanding the robotic restaurant experience: a
multiple  case  study. Journal of  Tourism  Futures, 8(1), 55-72.
https://doi.org/10.1108/JTF-04-2020-0070

Steenkamer, B., de Weger, E., Drewes, H., Putters, K., van Oers, H., & Baan, C. (2020).
Implementing population health management: an international comparative study.
Journal of Health Organization and Management, 34(3), 273-294.
https://doi.org/10.1108/JHOM-06-2019-0189

Sun, Q., Li, X., & Rahut, D. B. (2021). Urbanicity and nutrition: evidence from rural-urban
migrants in China. China Agricultural Economic Review, 13(3), 673-704.
https://doi.org/10.1108/CAER-02-2020-0016

Tak, M., Blair, K., & Marques, J. G. O. (2024). Who is responsible for fixing the food
system? A framing analysis of media reactions to the UK’s National Food Strategy.
British Food Journal, 126(13), 119-142. https://doi.org/10.1108/BFJ-04-2023-0338

Thiabpho, C., Changbumrung, S., Soonthornworasiri, N., Yoddumnern-Attig, B., Thaboot,
P., Nissayan, P., & Kwanbunjan, K. (2018). Intensive lifestyle modification program on
weight loss and metabolic syndrome risk reduction among obese women in rural areas
of Thailand. Journal of Health Research, 32(3), 203-216. https://doi.org/10.1108/JHR-
05-2018-022

234 | Page


https://research.e-siber.org/SJAM

https://research.e-siber.org/SIAM Vol. 1, No. 4, January - March 2024

Traynor, M., Chen, C., & Kitterlin, M. (2019). Contracting school meals in a rural Florida
district. International Hospitality Review, 33(2), 73-90. https://doi.org/10.1108/IHR-
11-2018-0022

Trieste, L., Bazzani, A., Amato, A., Faraguna, U., & Turchetti, G. (2021). Food literacy and
food choice — a survey-based psychometric profiling of consumer behaviour. British
Food Journal, 123(13), 124-141. https://doi.org/10.1108/BFJ-09-2020-0845

van Kleef, E., Meeuwsen, T., Rigterink, J., & van Trijp, H. (2019). Moving towards a
healthier assortment in secondary and vocational school food environments. British
Food Journal, 121(9), 2052—-2066. https://doi.org/10.1108/BFJ-08-2018-0514

235 | Page


https://research.e-siber.org/SJAM

